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BEKO AND DOLE FOOD COMPANY JOIN FORCES 
TO MAKE U.S. KITCHENS HEALTHIER 

AND MORE EARTH-FRIENDLY 
 

Two brands committed to personal and environmental health 
come together to put nutrition, recipe-prep and food preservation 

at the forefront of American kitchen design 
 

Global fresh fruit and vegetable provider  
 adds its 170-year legacy in nutrition and sustainability 

to the Beko Healthy Kitchen being launched at KBIS 2022 
 

ORLANDO, Fla. (Feb. 9, 2022) – Two of the world’s most health-minded and sustainable brands 

have come together to make the American kitchen a healthier, more earth-friendly place in 

2022 and beyond. 

 Dole Food Company, Inc, a division of Dole plc, among the world’s largest providers of 

fresh fruits and vegetables and a global nutrition and sustainability advocate, has entered into a 

strategic alliance with Beko Home Appliances, the U.S. subsidiary of Arcelik, one of the world’s 

largest kitchen appliance manufacturers, as part of Beko’s larger Healthy Kitchen initiative being 

launched today at the 2022 Kitchen & Bath Industry Show (KBIS) in Orlando, Fla. 

 The Beko Healthy Kitchen is an industry-first resource of products, people and 

partnerships that explore the kitchen as the intersection of personal and planetary health in the 

American home. Beko’s vision is to transform the U.S. appliance industry through expert 

councils, inspired kitchen designs and buildouts, alliances with like-minded brands like Dole and 

35 new cooking, cooling and cleaning products with proprietary technologies and features that 

empower Americans to lead healthier lives while contributing to a healthier planet. 

 Dole brings more than 170 years of knowledge in growing and preparing fresh fruits and 

vegetables, healthy living, nutrition education and sustainability leadership to Beko’s Healthy 

Kitchen initiative. “The Dole Way” was revealed in 2020 as the next chapter of Dole’s ongoing 
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and measurable commitment to ensuring a resilient and sustainable future for its products, 

consumers, employees and their families, and the planet. 

 

 “An alliance with a brand on the stature of Dole immediately strengthens the health, 

wellness and sustainability claims and capabilities of the Beko Healthy Kitchen,” said Beko Home 

Appliances President Zach Elkin. “In addition to further legitimizing the healthy kitchen 

movement, Dole allows us to extend the kitchen design conversation beyond just floorplans and 

functionality to include nutrition, recipe-prep, food and vitamin preservation and produce-based 

sustainability and waste reduction. It’s a win for both brands committed to the healthy, eco-

minded consumer.” 

Under terms of the three-year cooperative marketing agreement (CMA), Beko and Dole 

will participate in joint recipe and healthy-living promotions and donate Beko refrigerators filled 

with DOLE® produce to hunger-relief charities. Dole registered dietitians and recipe and product 

developers will also engage with Beko’s EverFresh+® and HarvestFresh™ refrigerator 

technologies that maximize fruit, vegetable and vitamin preservation and minimize food waste.  

“It’s not often that two brands with such similar missions – to tangibly help customers 

and employees live healthier lives and contribute to a healthier planet – are afforded the 

opportunity to join forces to make an even bigger contribution,” said William Goldfield, Dole’s 

director of corporate communication. “By establishing nutrition as a design criteria on the same 

level as appliance mix, cabinets and counterspace, the Beko-Dole Food Company Healthy 

Kitchen Alliance can make it easier for families of the future to adopt a healthy, produce-rich 

diet.” 

Last year, Melanie Marcus, MA, RD, Dole’s nutrition and health communications 

manager, became a member of the Beko Healthy Kitchen Council, a group of leading kitchen and 

home designers, nutritionists, dietitians and health and wellness experts tasked with developing 

a consensus on the healthy kitchen. In addition to advising Beko on appliance design and 

functionality, Beko Healthy Kitchen Council members created some of the healthy kitchen 

designs being presented at KBIS and to be realized in homes in 2022 and beyond. 

Marcus will be discussing the alliance and demonstrating several new Dole recipes 

developed in honor of the Beko Healthy Kitchen during Feb. 9 media receptions in the Beko 

booth W1657 at KBIS. 

A global appliance manufacturer with a product presence in 400 million homes in 140 

countries, Beko operates under the premise that healthy living is only possible on a healthy 

planet. The company’s commitment to zero carbon manufacturing coupled with its growing 

product line that empowers people to live healthier, more sustainable lives has distinguished it 

as the world’s most sustainable home and kitchen appliance brand. 

For more information about the Beko Healthy Kitchen, including the Healthy Kitchen 

Council, strategic partnerships and Beko products launching throughout 2022, visit KBIS Booth 

W1657 at the Orange County Convention Center in Orlando, Fla., Feb. 8-10, 2022, or visit the 

Beko KBIS Landing Page (www.beko.com/us-en/kbis). Beko is also targeting builders, authorized 
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builder distributors (ABDs) and developers attending the 2022 International Builders’ Show 

(IBS), also at the Orange County Convention Center Feb. 8-10.   

 Media can access the Beko KBIS/Healthy Kitchen Electronic Press Kit (EPK), containing 

media materials and high-res photography, in the Beko Press Room (www.beko.com/us-

en/kbis/#press).  

 For more information about Dole, including original recipes, serving suggestions, 

nutrition tips, healthy-living initiatives and details on Dole’s fresh fruit and vegetable products, 

go to www.dole.com.  

 

About Dole  
Dole plc is one of the world’s largest producers and marketers of high-quality fresh fruit and fresh 
vegetables. Dole is an industry leader in many of the products it sells, as well as in nutrition 
education and research. For more information, please visit www.dole.com or www.doleplc.com. 

 
About Beko U.S. 
Beko U.S., Inc., part of the Arçelik family, is the American subsidiary of the leading freestanding 
appliance brand in Europe, with a presence in more than 400 million homes in more than 140 
countries. Committed to the premise that healthy living is only possible on a healthy planet, 
Beko specializes in cooking, cooling and cleaning products that empower homeowners to live 
healthier, more sustainable lives. The brand has received numerous accolades for protecting the 
environment including the Environmental Protection Agency (EPA)’s highest honor for energy 
efficiency each of the past five years, and a Good Housekeeping 2021 Sustainable Innovation 
Award in the Smart Sustainable Home Appliance category.  For more information, visit 
www.beko.com/us-en. Media are encouraged to visit the Beko Press Room at 
www.beko.com/us-en/kbis/#press. 
  
About Beko: 
Beko is the international home appliance brand of Arçelik, which is a multinational household 
appliances manufacturer that operates with 12 brands and employs over 40,000 people 
worldwide. It is the leading freestanding home appliances brand in Europe in the white goods 
sector and No.1 large home appliances brand in the UK, France and Poland. Beko has been 
focusing on healthy living for years, raising awareness and developing products that make 
healthy living possible and convenient. Beko’s brand mission is ‘healthy living is only possible on 
a healthy planet’. Beko is committed to protecting the planet by designing and manufacturing 
energy-efficient products and investing in resource efficiency in production. 
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